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Across

1 Computer-aided design and 
manufacturing systems. (7)

6 The Financial Services Act, 1986 of 
U.K. (3)

8 Smaller of the two stock exchanges in 
New York. (4)

9 Possibility of incurring loss or 
misfortune. (4)

10 _____ Systems: Systems whereby 
suppliers and customers have efficient to 
and fro communication. (3)

11 That's what 'T' for 'VAT' stands for. (3)

12 Interest rate that equates the present 
value of the net cash flows to the cost of 
investment. (3)

13 ____ angel: One who provides advice 
and equity to new and start up firms. (8)

15 Law or formal decision made by a 
legislature authority. (3)

17 A potential claim on the freely usable 
currencies of International Monetary 
Fund members. (3)

18 Open and observable; not secret or 
hidden. (5)

19 PC alternative from Apple. (3)

20 The ratio of money gained or lost 
relative to the amount of money 
invested. (3)

22 _____ Elasticity Rule: As the demand 
becomes more elastic, the monopolist 
sets lower prices. (7)

23 Concurrent ____: A systematic approach 
to integrated product development that 
emphasises the response to customer 
expectations. (11)

24 _____ and Breakfast: A hotel that offers 
bed accommodation and breakfast in 
return for payment. (3)

Down

1 Seed _____ Capital: Financing of the 
development of business concept. (4)

2 Working table. (4)

3 An estimate of a borrower's ability to 
fulfil their financial commitments. (6,6)

4 _____ Organisation: An organisation 
where customer value is a matter of 
main concern in all its strategies and 
planning. (6-6)

5 A decision support tool that uses a chart 
or model of decisions and their possible 
consequences. (8,4)

7 Acronym for Australian Stock 
Exchange. (3)

11 Credit extended by one business to the 
other. (5,6)

14 Without financial security or collateral. 
(9)

16 Lacking plausibility; unconvincing. (6)

21 Brand _____: Overall perception of your 
brand by the consumers. (5)


